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OVERVIEW
Architect and Builder Magazine South Africa has been 
showcasing South Africa’s top architectural projects for over 
75 years. Specialising in the commercial built environment, 
Architect and Builder is a B2B publication. The magazine is 
known for its comprehensive project features showcasing the 
best of South African architecture and interior design.

READERSHIP
Every issue is received by over 10,500 architects, developers, 
engineers, quantity surveyors, interior designers and 
contractors in a choice of digital and print formats.
Our SAARF LSM is calculated at 10.
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All Rates exclude VAT  -  All Rates are per Issue  -  All Rates include Agency Commission
Ad design is available free of charge  -  Advertorials are designed in-house  -  See overleaf for our special feature rates

Print release is three weeks after the digital release. Q4 November 2026 print issue is released mid January 2027.

AD SIZE CASUAL  2 ISSUE 4 ISSUE DIMENSIONS (Width x Height)

Double Page Spead R26,000  R24,000 R22,000 434mm x 297mm (+ add 3mm Bleed)

Full Page R14,500  R13,500 R12,500 217mm x 297mm (+ add 3mm Bleed)

Half Page R9,500  R9,000 R8,500 181mm x 128mm or 88mm x 261mm

Quarter Page R5,500  R5,250 R5,000 88mm x 128mm

Advertorial Add-On R5,500/issue       Supplement a Full Page Ad with a Page of Advertorial at a Reduced Rate

Company Profile R29,500           3 Pages of Advertorial Content plus 1 Full Page Advert

2026 ADVERTISING RATES  (Excluding VAT)

ISSUE QTR BOOKING D/LINE MATERIAL D/LINE DIGITAL RELEASE FEATURE

March 2026 Q1 Fri 6 Mar 2026 Fri 13 Mar 2026 March 2026 Surfaces

June 2026 Q2 Fri 22 May 2026 Fri 29 May 2026 June 2026 Lighting

September 2026 Q3 Fri 21 Aug 2026 Fri 28 Aug 2026 September 2026 Bathrooms

November 2026 Q4 Fri 6 Nov 2026 Fri 13 Nov 2026 November 2026 Furniture

March 2027 Q1 Fri 5 Mar 2027 Fri 12 Mar 2027 March 2027 Surfaces

June 2027 Q2 Fri 21 May 2027 Fri 28 May 2027 June 2027 Lighting

2026/2027 DEADLINES & PUBLICATION DATES  (Quarterly - 4 Issues per annum)
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FEATURES
Our features offer our readers an in-depth look at a specific product feature. Published as part of the main 
magazine, these features offer our advertisers a cost-effective solution to reach important decision makers.
We have chosen four popular sectors which are each featured once per annum:

Q1 Issue - March SURFACES Features all types of internal and external surfaces
Q2 Issue - June LIGHTING Features lighting products and services
Q3 Issue - September BATHROOMS Features all bathroom related products and services
Q4 Issue - November FURNITURE Features office, commercial and outdoor furniture

2026 FEATURE ADVERTISING OPTIONS: Full Page Advert + Full Page Advertorial: R14,500
Our signature option provides extensive coverage with a full page advert alongside an additional full page 
advertorial. See ad/advertorial example below. All rates excl. VAT and include any design work required.

2026 FEATURE ADVERTISING OPTIONS: Advert Only
Double Page Spread Advert: R18,000    |    Full Page Advert: R11,000    |    Half Page Advert: R7,500
All rates excl. VAT and include any design work required.

AD/ADVERTORIALS
Our ad/advertorials offer exceptional value. Add a full 
page of advertorial next to your full page ad for an 
additional R5,500. Advertisers are welcome to convert 
the ad/advertorial to a two-page advertorial.

Once Off Ad + Advertorial: R20,000
2 Issues per Annum: R19,000 per issue
4 Issues per Annum: R18,000 per issue

All rates excl. VAT and include any design work 
required. We design advertorials in-house and send a 
proof for changes or approval.

COMPANY WATCH or
PRODUCT WATCH
Want more comprehensive exposure for 
your Company or Product Range?

The Company or Product Watch is a 
cost-effective option to achieve that. This 
four page feature includes three pages of 
advertorial plus a full page advert.

2026 COMPANY / PRODUCT WATCH:
Full Page Ad + 3-Page Advertorial: 
R29,500

All rates excl. VAT and include any design 
work required. We design the article and 
send a proof for changes or approval.
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collaborations with Duravit. Sebastian Herkner, among others, 
has recently joined the ranks, and his first complete bathroom 
series stands for outstanding design quality.

Social Responsibility
Duravit also values social responsibility. As a global company 
with a broad reach, they recognise the importance of operating 
ethically and contributing positively to the communities they are 
part of. Their sustainability efforts, coupled with environmentally 
responsible manufacturing, ensure they make a positive 
impact on society at large.

Global Reach, Local Presence
While Duravit is a global brand with a presence in over 130 
countries, it focuses on maintaining a strong local connection. 
Their production facilities around the world, including in 
Germany, the US, and Canada, demonstrate their ability to 
integrate locally while maintaining a unified, global brand 
vision. This dual approach allows Duravit to cater to diverse 
customer needs while upholding their values of quality, design, 
and sustainability.

Sustainability
Duravit is conscious of their responsibility towards the 
environment and people, and focus their attention on current 
and future generations. This commitment is woven into their 
sustainable practices and product designs that improve daily life.

As a company with deep roots in the Black Forest region, yet 
one that operates globally, Duravit feels particularly committed 
to the idea of sustainability: “When we talk about taking 
responsibility, we think not only of our company, but above all 
of future generations,” says Duravit CEO Stephan Tahy. Their 
own aim is to minimise the need for CO₂ offsetting. The goal 
is to operate exclusively in a climate-neutral manner worldwide 
by 2045 and they have have thus embarked on an ambitious 
and comprehensive climate mission.

Ceramics have proven their worth as a material for thousands 
of years, and they will continue to have their place in a carbon-
neutral future. Durability, resilience and the use of purely natural 
raw materials give them properties that can fulfill the desire 
to protect the environment and conserve resources. At the 
same time, Duravit is working across the company to keep 
their consumption of resources and raw materials as low as 
possible, while also keeping our emissions as low as possible. 

Global Presence and Innovation
With a presence in over 130 countries, Duravit continues to 
expand its global footprint. The company’s commitment to 
innovation is evident in its continuous development of new 
products and technologies. For instance, at the ISH 2025 
trade fair, Duravit introduced the Balcoon bathroom series in 
collaboration with designer Patricia Urquiola, showcasing its 
dedication to enhancing everyday living through design and 
functionality. 

Conclusion
Duravit stands as a testament to over two centuries of innovation, 
quality, and sustainability in the bathroom industry. From its 
origins in the Black Forest to its global operations today, Duravit 
remains committed to providing exceptional products that 
combine design excellence with environmental responsibility.
www.duravit.com

T H I S  I S  N E O

D - N e o

This is neo. D-Neo is a bathroom revolution: great design at an attractive price. The complete bathroom series by the Belgian designer 
Bertrand Lejoly with ceramics in a wide range of models, high-quality furniture, a variety of bathtub options and matching faucets inspire the joy 
of design. Visit our showroom at 30 Archimedes Street, Kramerville, Sandton, phone 011 555 1220, info@za.duravit.com. www.duravit.com

ZA_ArchitectAndBuilder_D-Neo_Boho_218x297.indd   1 18.06.21   14:09
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PROFILE OF A LEADING COMPANY IN THE BUILT ENVIRONMENT

F
or Duravit, the bathroom is more than just a functional 
room; it is a personal retreat where you can start 
the day refreshed and end it feeling calm. Duravit’s 
products combine natural chic with practical elegance, 
creating spaces that offer peace, relaxation and well-

being as well as adapting to the constantly changing needs 
and demands of life.

Duravit believes in creating sustainable living spaces where 
the highest quality and timeless design combine to create a 
unique sense of well-being. They put their customers at the 
center of everything they do and strive to enhance the Duravit 
experience through their products, services and commitment to 
sustainability. It’s fundamentally about elevating the everyday. 
With the design and quality of Duravit products, even the 
most ordinary, everyday moments become aesthetic and 
artistic. Duravit offers a comprehensive range of bathroom 
products, including sanitary ceramics, bathroom furniture, 

bathtubs, shower trays, wellness systems, shower-toilets, 
faucets, and accessories.

History
Established in 1817 by Georg Friedrich Horn in Hornberg, 
Germany, the company began as an earthenware factory 
producing tableware. By 1960, it had expanded into sanitary 
ceramics, introducing the Duravit brand to the market. Today, 
Duravit operates 11 production sites worldwide, employing 
over 7,000 people. Duravit’s values are deeply rooted in their 
commitment to high-quality design, sustainability, and innovation. 
Important brand values include:

Design Excellence
For decades, Duravit has stood for inimitable craftsmanship 
and expertise in the sanitary sector. To this day, their products 
are manufactured with meticulous attention to detail from the 

Elevating Everyday Spaces

highest quality materials. Bathroom furniture and other selected 
products are still finished by hand.

Innovation
Innovation is integral to Duravit’s brand identity. The company 
consistently introduces new technologies and products that 
improve the bathroom experience. Whether it’s their advanced 
wellness systems, intelligent bathroom solutions like shower-
toilets, or new materials that are both durable and sustainable, 
Duravit stays at the forefront of the bathroom industry with 
innovative solutions that enhance both comfort and efficiency.

Artisan Lines
Duravit Artisan Lines are the design series that require a special 
level of expertise and the highest precision. They transform 
bathrooms into individual spaces full of character that also meet 
the highest standards of comfort and design.

The craftsmanship that goes into the Duravit Artisan 
Lines is cultivated in their production facilities in Hornberg, 
Schenkenzell, Meissen and Bischwiller. Duravit does not rely 
on mass production; instead, their products are manufactured 
with the utmost care and a special eye for even the smallest 
details. In order to ensure the special quality and individuality, 
the production at the Duravit Artisan Lines is not done purely 
by machine, but instead, expert hands are still used directly. 
The Duravit Artisan Lines represent selected design series that 
require an extraordinary degree of know-how, craftsmanship 
and the highest precision, and thus embody the decades of 
expertise at Duravit.

A veritable Who’s Who of the design world is responsible for 
the Duravit Artisan Lines. Of course, the long-standing partner 
and star designer Philippe Starck is an indispensable part of 
this. Christian Werner, who conceives of the bathroom as a 
comfortable retreat, can also look back on several successful 
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I n an era where workspaces shape 
culture, productivity, and brand identity, 
X-Furniture stands as South Africa’s 

most forward-thinking office-furniture 
brand – combining design excellence, 
local craf tsmanship, and global 
partnerships to deliver environments that 
perform as beautifully as they look.

With a 650m² flagship showroom 
in Kramerville, X-Furniture offers a fully 
immersive experience for architects, 
designers, and developers. It features 
Africa’s first 1:1 scale projection room, 
allowing clients to walk through their 
projects in real space before a single item 
is ordered. Beyond this digital innovation, 
the showroom is carefully zoned into 
dedicated areas that showcase complete 
workspace environments – from open-
plan layouts and collaborative zones to 
executive suites and boardroom settings. 
These curated spaces allow visitors to 
experience how design, ergonomics, and 
materiality come together in real office 
scenarios, providing tangible inspiration 
and confidence in every specification. 
This blend of digital visualisation and 
physical immersion perfectly reflects 
X-Furniture’s mission: to make office 

furniture a strategic design tool, not just 
a functional necessity.

Par tnering with leading global 
manufacturers such as Sunon, and com-
plemented by a strong network of local 
fabrication partners, X-Furniture offers 
tailored solutions for every scale of pro-
ject – from corporate headquarters and 
universities to boutique agencies and 
government facilities. Every piece is 
engineered for longevity, ergonomics, 

and aesthetic relevance, supported by 
robust warranties and a dedicated instal-
lation team ensuring flawless execution.

Beyond product, X-Furniture’s value 
lies in its full office furniture turnkey project 
capability. The company collaborates 
closely with interior architects and 
specifiers to manage layout planning, 
custom development, project logistics, 
and on-site coordination – ensuring 
a seamless journey from concept to 
completion. Whether the brief calls 
for a statement executive suite, agile 
workspace, or collaborative breakout 
zone, X-Furniture approaches each 
project with a deep understanding of how 
people interact with their environment.

As South Afr ica’s workspace 
landscape evolves, X-Furniture continues 
to invest in VR-driven visualisation 
tools, AR-based spatial planning, 
and sustainable materials that meet 
modern environmental standards. For 
the architect and designer community, 
X-Furniture is more than a supplier. It’s a 
partner in innovation, design storytelling, 
and transformation.

Visit the Kramerville showroom or 
explore more at www.xfurniture.co.za.

X-Furniture blends immersive technology, premium design, and local craftsmanship to create strategic, 
future-focused workspaces that elevate performance, inspire creativity, and strengthen brand identity

X-Furniture: Redefining 
Workspaces in Africa

www.xfurniture.co.za
TEL: 010 824 7622

EMAIL: Hello@xfurniture.co.za




